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ABSTRAK 
Judul  : Wacana Peduli Lingkungan di Instagram (Analisis Kajian Teks dan 
Visual mengenai Wacana Peduli Lingkungan di Kawasan Wisata 
Pekalongan pada Kiriman di Akun Media Sosial Instagram 
@instapekalongan periode 18 Maret – 2 November 2015). 
Nama/NIM : Desi Luciana Pratiwi / D1214025. 
 
Berbagai pemberitaan media massa mengenai tempat-tempat wisata yang 
terbengkalai di Indonesia, khususnya di Kabupaten dan Kota Pekalongan, seiring 
dengan banyaknya pemberitaan terkait isu pencemaran lingkungan hidup di media 
baru seperti media sosial. Namun di sisi lain, terdapat sekumpulan anak muda 
yang tergabung dalam komunitas InstaPekalongan justru giat membuat program-
program peduli lingkungan di kawasan wisata Pekalongan, dan menyebarkan 
pesan positif terkait aksi inspiratif mereka melalui media sosial instagram. 
Instagram dipilih InstaPekalongan di awal kemunculan media tersebut ketika 
jumlah penggunanya meningkat pesat. Pesan tersebut disampaikan sebagai upaya 
membangun wacana peduli lingkungan di benak pembaca, khususnya remaja dan 
anak muda. Fenomena inilah yang melatarbelakangi penelitian ini. Penelitian ini 
bertujuan untuk mengetahui penjabaran tentang bagaimana wacana peduli 
lingkungan di kawasan wisata Pekalongan pada kiriman di akun instagram 
@instapekalongan periode 18 Maret-2 November 2015 dapat dibangun.  
Teori tiga dimensi analisis wacana Norman Fairclough digunakan untuk 
menganalisis bagaimana wacana peduli lingkungan dibangun komunitas 
InstaPekalongan secara tekstual. Tiga dimensi tersebut yaitu dimensi teks,dimensi 
praktik diskursif dan dimensi praktik sosial yang digunakan untuk menganalisis 
pemilihan kata, kalimat dan isyarat pada teks, serta maknanya. Teori membaca 
gambar Gunther Kress dan Theo van Leeuwen digunakan untuk menganalisis 
bagaimana wacana peduli lingkungan dibangun komunitas InstaPekalongan 
secara visual. Tiga pendekatan Kress dan Leeuwen yang digunakan pada 
penelitian ini:merancang aksi sosial, merancang posisi pembaca, dan merancang 
modalitas realita; untuk menganalisis makna aksi, reaksi dan fenomena yang 
ditampilkan, jarak sosial dan suasana yang tercermin, serta pengaturan warna dan 
kecerahan yang digunakan. 
Penelitian ini menggunakan metode analisis wacana „tiga dimensi‟ Norman 
Fairclough dan analisis visual berdasarkan „teori membaca gambar‟ Gunther 
Kress dan Theo van Leeuwen pada kiriman InstaPekalongan di akun instagram 
@instapekalongan terkait isu kepedulian lingkungan di kawasan wisata 
Pekalongan saja, yaitu kiriman pada tanggal 18 Maret - 2 November 2015. 
Hasil analisis penelitian menunjukkan bahwawacana kepedulian lingkungan 
dikawasan wisata disampaikan oleh InstaPekalongan sebagai tindakan peduli 
kelestarian wisata alam (seperti peduli kebersihan sungai, air terjun dan 
perbukitan, serta pencegahan abrasi pantai), tindakan peduli terhadap keindahan 
fasilitas umum dan tindakan peduli sampah yang dibawa ke tempat wisata. 
Wacana tersebut dibangun oleh InstaPekalongan dengan upaya-upaya seperti; 
penggunaan bahasa yang mudah dimengerti target penerima pesan dan pemilihan 
elemen gambar yang menunjang teks yang persuasif. 
 
Kata kunci: Peduli Lingkungan, Analisis Wacana, Analisis Visual, Instagram. 
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ABSTRACT 
Title  : Discourse of Environmental Concern in Instagram (Textual Study 
Analysis and Visual Analysis about Discourse of Enviromental 
Concern in Pekalongan Tour Areas in An Account Social Media 
Instagram @instapekalogan‟s Post Period of March 18th until 
November 2
nd
 2015) 
Name / Num : Desi Luciana Pratiwi / D1214025. 
 
All sort of mass media news about the neglected tour places in Indonesia, 
especial in Pekalongan Regency and Town, together with the number of news 
relating to living space vilification issue in new media such as social media. On 
the other hand, there is a drove of youngster in community of InstaPekalongan 
instead create programs of environmental concern in the Pekalongan tour areas, 
and spread the possitive messages relating to their inspiring action in social media 
instagram. Instagram is choosen by InstaPekalongan in the begining of 
emergence of it when the users increased rapidly. These messages are delivered as 
an effort to establish the discourse of environmental concern in readers‟ mind, 
especially in teenagers‟ and all young people‟s. These phenomena are what forms 
the background of this research. This study aimed to determine how the discourse 
of environmental concern in Pekalongan tour areas in an account instagram 
@instapekalongan period of March 18
th
-November 2
nd
 2015 could be established. 
Norman Fairclough‟s three dimensionals discourse analysis theory are used 
to analyze how the discourse of environmental concerncan be established by 
InstaPekalongan community textually. Those dimensionalsare text 
dimensional,discursive practice dimensional and social practice dimensional that 
used for analyze words,sentence and signs election at text, and also the meanings. 
Reading images theory of Gunther Kress and Theo van Leeuwen are used for 
analyze how the discourse of concern for environmental can be established by 
InstaPekalongan visually. Kress and Leeuwen‟s three approaches which are used 
in this research: designing social action, designing the position of the viewerand 
designing models of reality; to analyze the meanings of actions, reactions and 
phenomenon are shown, social distances and circumstances are reflected,and also 
colour depth and saturation are used. 
This study uses discourse analysis of Norman Fairclough‟s „three 
dimensionals‟ and visual analysis of Gunther Kress and Theo van Leeuwen‟s 
„reading images theory‟ as the methods which analyze InstaPekalongan‟s post in 
instagram account @instapekalongan relating to enviromental concern issue only 
in the Pekalongan tour areas, that are posted on 18 March - 2 November 2015. 
The result of research analysis shows that enviromental concern in the tour 
areas are conveyed by InstaPekalongan as concern for open air tour places 
conservation acts (such as cleanliness concern of rivers, waterfalls and range of 
hills, and prevention acts for abrasion of beach), concern acts for public facilities 
aesthetics and concern acts for rubbish that brought to tour places. Those 
discourse are establishedwith ways such; using understandable languange by 
messages receiver and using image elements that support persuasive text. 
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